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The “Kethical” Dilemma 

interest and credibility issues 
inherently involved with this 
type of consultation can com-
promise bioethics itself.  

Can an academic bioethicist 
who consults for a Life Science 
company be taken seriously if 
the company whom they are 
expected to assess is paying 
them? 

For Life Science companies 
who receive these types of ser-
vices, what is their responsibil-
ity to act upon these expert 
opinions? 

Do you believe that Aca-
demic bioethicists who provide 
consulting services for Life 
Science firms belong in the 
industry? 

Source: MacDonald C. Corporate ethics in 
the life sciences: Can bioethics help? 
Should it? HEC Forum, 2005; 17(2), pp. 121
–133. http://www.springerlink.com/

Biotech and pharmaceutical 
companies are instrumental in 
shaping the health care of the 
average Joe; these companies 
steer medical research and in-
fluence government health care 
policies.  Life Science compa-
nies inherit some of the most 
challenging ethical situations as 
they straddle two complex 
worlds of saving lives and 
pleasing stakeholders in the 
web of business. 

In a world where Life Sci-
ence companies face bioethical 
challenges, do firms have sup-
port in identifying and handling 
tough business and ethical deci-
sions?  While committees such 
as Institutional Review Boards 
(IRB) may encourage ethical 
behavior, many Life Science 
companies still are faced with 
tough business decisions that 

have bioethical implications.   
In fact, some difficult decisions 
do not even require a formal 
IRB review or that a decision 
must precede any type of IRB 
meeting. 

In many fields, it is not un-
common for academics to con-
sult for industries when an 
expert opinion is needed.  Aca-
demic bioethicists, who are 
known to be the experts in the 
field of bioethics, have debated 
amongst themselves if it makes 
sense for them to be paid by 
Life Science corporations to 
provide professional advice on 
specific bioethical situations. 

While some academic bio-
ethicists feel that their involve-
ment in providing guidance to 
life science companies is more 
or less a duty and is merited, 
others feel that the conflicts of 
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Ethics in Industry-Academic Partnerships 

study published may impede a 
scientist‘s career or even ne-
cessitate new employment for 
an academic researcher. Heine-
mann suggests that the num-
ber of ―black sheep‖ in acade-
mia and industry is equal and 
that strict monitoring of data is 
appropriate for all publication 
submissions, rather than just 
industry-sponsored studies (1).  

Despite such suggestions, 
society continues to paint in-
dustry-academia partnerships 
in an unfavorable light. Uni-
versities are responding with 
stricter enforcement of conflict 
of interest policies, but there is 
concern that such policies are 
limiting what could be benefi-
cial relationships.  

Bernard Lo, a medical ethics 
professor from UCSF says, 
―Some relationships are desir-
able. They benefit the public 
and industry as well as acade-
mia and should be fostered.‖ 
Thomas Stossel, a Harvard 
Medical School professor, 
suggests that industry ties actu-
ally encourage more ethical 
behaviors: ―If I have an inter-
est in a company, I want that 
company to succeed, and that 
company is interested in me 
because of my objectivity and 
reputation and scientific integ-
rity. If I compromise that, I‘m 
of no use to anybody‖ (2).  

So what do you think? Does 
unethical research happen 
more frequently in purely aca-

demic research or in industry-
sponsored research? Or are 
there equal amounts in both?  

Vote online at     
Academia or Industry? 
Who is more ethical? 

(link provided via email and at 
www.kgi.edu under current stu-
dents/Kethical Dilemma). 
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Mike Esselman 

Sarah Arlien 

There has been a great deal 
of publicity over the last dec-
ade highlighting failures of 
some academic researchers to 
disclose industry ties. Studies 
have shown that company 
sponsored studies of the spon-
sor‘s products are generally 
more favorable than independ-
ent studies (publication bias) 
and that unfavorable data may 
sometimes be omitted from a 
report (report bias). People say 
this is because of the financial 
interests of researchers with 
industry ties.  

Lutz Heinemann makes the 
claim that academics have just 
as much, if not more, financial 
interest in the results of their 
own studies. Failure to get a 

https://spreadsheets.google.com/viewform?formkey=dEprLXljX25nZlc0ZlJkS0p2NVh3OGc6MA
https://spreadsheets.google.com/viewform?formkey=dEprLXljX25nZlc0ZlJkS0p2NVh3OGc6MA
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constitutes a reasonable 
amount of caution to use these 
drugs (1). There is a thin line 
between informative and per-
suasive advertising, with the 
later being the cause of much 
controversy. 

Spending and lobbying for 
D T C A  h a s  c o n t i n u e d 
to increase, despite pressure on 
manufacturers to curtail 
such advertising. The ―new 
FDA‖ under the Obama Gov-
ernment and Commissioner 
Margaret Hamburg have vowed 
to tone down DTCA. In 2009, 
the FDA issued twice the num-
ber of warning letters to either 
voluntarily stop or tone down 
DTCA than in 2008 says a 
Bloomberg report (6).  Commer-
cials for Pfizer‘s Chantix, now 
showcase a minute‘s worth of 
side effects as compared to 14 
seconds previously (6). The 

According to a 2007 study by 
Partnership of Drug Free 
America, the number of Ameri-
cans undergoing rehabilitation 
therapy for prescription drug 
abuse is almost equal to those 
for psychedelic drug abuse (1).  
Direct to consumer advertising 
(DTCA) by pharmaceutical 
companies has been blamed for 
making use of prescription 
drugs as an everyday conven-
ience rather than a serious deci-
sion worthy of thought. Critics 
hold DTCA responsible for 
encouraging the off-label use of 
drugs; for example, Silikon 
1000®, approved for retinal 
treatments, and Sculptra®, ap-
proved to treat facial fat loss in 
HIV-positive patients, were 
promoted as non- surgical cos-
metic procedures in beauty 
magazines like Harper‘s Baazar 
(2),(3).  DTC advertising has 

always been controversial, with 
only two countries, the United 
States and New Zealand, allow-
ing it. Concerns regarding this 
form of advertising have been 
growing since the introduction 
of prescription-drug benefit in 
Medicare in 2006 (4). 

The Pharmaceutical industry 
argues that DTCA increases 
public awareness of the many 
drugs available in the market 
and their beneficial effects. 
These commercials may help 
educate people regarding vari-
ous medical conditions and 
encourage them to seek profes-
sional help.  A study of physi-
cians, published in the Health 
Affairs journal, reports that 
25% of DTCA related patient 
visits resulted in new diagnosis 
(5). Patrons of DTCA point 
out that the FDA‘s approval 
along with that of a physician 

Should the U.S. Ban DTC Advertising?  
 

Plagiarism: Where are the borders? 

We always ensure that we do 
not commit any sort of plagia-
rism here at KGI.  The reason 
why we abide KGI‗s honor 
code could be our sheer moral 
conscience or our inner fear of 
getting caught and facing the 
consequences.  But what‘s the 
real world scenario outside 
KGI like? 

In Asia, studies reveal that 
one in every three researchers 
at major institutes and universi-
ties commits plagiarism either 
by falsification or fabrication of 
data.  A Nature article describes 
the academic situation in China 
where the ―market for dubious   
science-publishing activities, 
such as ghostwriting papers on 

nonexistent research, was of 
the order of 1 billion renminbi 
(US$150 million) in 2009‖ (8).   

This extent of misconduct by 
researchers and scientists could 
be due to academic pressure to 
publish or to achieve success 
and short term perks.  But what 
could be the real reason behind 
this?  If we focus on countries 
like India, it does not have any 
statuary body to deal with sci-
entific misconduct.  Hence, 
most of the plagiarism cases are 
unrecognized and even if they 
get caught, they are dealt with 
in a very ad hoc fashion to 
resolve the issue.  It is most 
likely that they escape with a 

minor punishment and no se-
vere sentence. 

 ―I do think that the whole 
plagiarism issue is becoming 
very serious in places like 
China, where people can buy 
degrees, even PhD, with 
money.  It's horrifying because 
it can have huge impacts,‖ says 
Jessica Lin, MBS Class of 2011. 

The extent of plagiarism 
occurring in academic institu-
tions all over the world is in-
deed critical.  What could be 
done to improve this situation?  
Does having a proper scientific 
committee to verify the re-
search work prior to publica-
tion help to reduce the corrup-

year 2010 started with the FDA 
issuing warnings to companies 
like Bayer, Amylin Pharmaceu-
ticals, Eli Lilly and Cephalon to 
stop using DTCA and other 
promotions (7).  In spite of the 
FDA crackdown, the tug of 
war between Big Pharma ad-
vertising and the consumer‘s 
right to accurate information 
continues with no clear winner. 

Sri Ramya Maddilate 

tion?  Just because some re-
searchers are involved in plagia-
rism, is it ethical to question the 
work done by scientists who 
are really working hard to con-
tribute to the society?  As a 
responsible student, what 
measures would you take to 
eradicate the plagiarism in your 
academic institution? 
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Chandana Thorat 
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type of research and various 
mechanisms to keep it from 
becoming too public.  How-
ever, this system still relies 
too much on the scientists‘ 
self-censorship, which is 
unlikely to occur in most 
cases, as well as supporting a 
system whereby scientists can 
withhold valuable informa-
tion about their research.  

Other possible solutions 
are currently being devel-
oped.  These include attack-
ing the problem of biological 
weapons head on by ensuring 
that the technology is not 
weaponized, and increasing 
the responsibility of the 
global scientific community 
as a whole. The issue lies in 
whether either of these is 
feasible.  Is it possible for 
anyone to ensure that even a 
majority of biological weapon 

In my previous article, I 
brought up the dual-use di-
lemma in research.  I‘d like to 
discuss some possible solu-
tions to this dilemma and the 
actual debate currently ensu-
ing in the area.  The dilemma, 
as I stated before, stems 
from the problem presented 
by certain bodies of research.  
Are certain research results 
dangerous to our society?  
This is especially problematic 
when a disease is being engi-
neered or recreated, resulting 
in a potent infectious agent 
that could cause massive 
damage in the wrong hands.  
On the other hand, this is 
still scientific research.  The 
people doing the research do 
tend to have good motives, 
most of which are based in 
preventing these kinds of 
harms in the future, and they 
must publish even the mate-

rials and methods of their 
experiments to justify their 
research. 

This issue has led to nu-
merous attempts at a solu-
tion.  Science, Nature, and Pro-
ceedings of the National Academy 
of Sciences have issued a joint 
statement that they would 
not publish any materials that 
could be weaponized.  
Though this is an extremely 
subjective determination, it 
nonetheless prevents many 
of these experiments and 
their results from being made 
widely available, thus allow-
ing any person or group to 
obtain them easily.  The Na-
tional Science Advisory 
Board for Biosecurity 
(NSABB) was established in 
2004, and is currently at-
tempting to develop specific 
criteria for identifying this 

The Dual-Use Dilemma: Possible Solutions 

Bioethics Speaker Schedule 

2/11 
"The Fallacy of Genetic Determinism & Epigenetics: 
Implementing a Developmental Point of View"  

by David Moore, Psychology at Pitzer 

 

3/04 
"The Ethics of Genetic Testing" by Rivka Weinberg, 
Philosophy, Scripps College  

 

3/11 
"How to talk to a science journalist" by Shari Roan, 
Science writer, Los Angeles Times  

 

3/25 
"Eugenics and Disability Issues" by N. Ann Davis,  

Philosophy, Pomona College   

This spring semester, first year students are 
taking the course, ―Bioindustry Ethics and So-
ciety‖ on Thursday nights from 5:00—7:20 pm 
taught by Professor Brian Keely from Pitzer 
College. 
 

This semester's class will feature a number of 
guest lecturers--two ethicists, a developmental 
psychologist & a science journalist--drawn 
from the Claremont and larger Southern Cali-
fornia region who will be presenting on a num-
ber of different topics at the intersection of 
Bioscience and society at large. The talks will 
take place in the 517 Lecture Hall on Thursday 
evenings from 5:00-7:20 (although, watch your 
email for any last minute changes). If you're 
interested in the topic, please feel free to join 
us. (In some cases, there will be readings asso-
ciated with the lectures.)  - BK 
 

Marc Pollack 

facilities are stopped, or that 
the global community 
changes its mindset?  These 
are worthwhile paths to take, 
but probably won‘t suffice by 
themselves.  The hope is 
that, in tandem with light 
governmental restrictions 
and better personal judgment 
by scientists the world over, 
we will see a future where the 
dual-use dilemma is a much 
lesser problem, though it will 
always be there as long as we 
have scientific research.  

http://33interactions.com.au/33blog/social-media/ethical-

issues-in-marketing-research-and-social-media 

Professor Brian Keeley 
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cerns.   While the circumstances have 
been lost to the tides of time and a 
strict NDA, in an organization that 
prided itself on doing the right thing, 
it was unclear as to what was the 
right thing! 

As I sat there watching this discus-
sion unfold, I was impressed by two 
things.  The first is how that in this 
room of world class experts on these 
issues, they were stumped.  The sec-
ond was how they all acted with a 
respect for honor and ethics.  There 
was no talk of covering up, or look-
ing for a ―quick and dirty‖ way out of 
their situation.  

Making the right decision when the 
options aren‘t clear is a different kind 
of difficulty from the classic ethical 
dilemma.  This is why ethics are 
worth thinking about now.  When I 
sat in on the meeting during my in-
ternship, I had confidence that they 
would make the right call.  I had seen 

Thinking about ethics is often 
taken for granted.  Ethics are easy: 
follow what your right side whisper-
ing angel says, ignore the little devil 
on the left side, and all will be well.  
Many theoretical exercises in ethical 
decision making are easy to solve and 
then dismiss because the solution is 
clear.  Unfortunately, as the Kethical 
Dilemma strives to point out, the real 
world is less concrete; sometimes 
there is no correct answer.  

During my internship this summer, 
one of the most impressive moments 
came during a high level weekly 
meeting.  Some issue in manufactur-
ing had developed and the senior 
managers were discussing how to 
proceed.  Due to some extenuating 
circumstances, the options of how to 
proceed were limited.  Following one 
option would cause regulatory and 
ethical concerns, and following the 
other option would also run into 
different regulatory and ethical con-

them follow the ethical option every 
single time it had come up before, 
even when doing so required a steel 
resolve to lose money or face.  

Unclear situations will come up in 
your career.  You will have insuffi-
cient data, and the options will be 
ambiguous and contradictory.  To 
succeed in those murky waters, build 
a reputation as someone that always 
follows the ethical route, especially 
when it is difficult.  When these un-
clear situations come up, your deci-
sion will be accepted because you are 
known to make the right call.  If you 
choose wrong, which can and will 
happen, you and everyone else 
will know that it was due to the 
ambiguous nature of the situa-
tion, not due to your integrity, 
which would have already been 
tested and verified. 

On the Challenge of Unclear Real-World Ethics   

Matt Verbrugge 

Fun Piece 
Rachelle Fryd 

Made by: puzzlemaker.discoveryeducation.com 


